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PanAmerican Seed Brand

Our Story

A single seed can spark a world of growth. At PanAmerican
Seed, we've been expanding our expertise for more than
75 years. As an internationally renowned breeder

and producer, we are at the forefront of providing
innovative solutions through a wide range of seed-raised
products. Every day we strive to inspire and serve

our customers in the best way possible. Within our
state-of-the-art facilities, we develop new varieties
under diverse climate conditions, designing them to thrive
globally. Our unwavering dedication to environmental
stewardship drives our ongoing pursuit of sustainable,
future-proof varieties and operational excellence.

Reliability and trustworthiness are paramount to both our
continued success and the success of our global partners.
It demands the highest quality of products that have been
carefully handled and shipped to you. Every day counts.
Our team is committed to ensuring your orders are
delivered fast, efficiently and on time. If you want

the best, PanAmerican Seed is your go-to partner.

Mission

To be the GLOBAL LEADER in breeding, producing
and RELIABLY delivering HIGH-QUALITY seed
from INNOVATIVE AND BEST-IN-CLASS genetics,
enabling our customers to COLOUR the world.
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For brand management and

graphic standards questions:

Sarah Makiejus,

Global Brand Manager

630 352-4607
smakiejus@panamseed.com

To request photos and logos:

Ball Photo Library
630588-3319
photolibrary@ballhort.com

We want to inspire our customers. What's not possible today will be possible tomorrow. Innovation

is at the core of what we do. Our employees push the boundaries every day. Our goal? Help our
customers perform better by developing more successful varieties and introduce new, bold colors. All
our products are designed to meet both current and future market demands. Our customers challenge
us. Their needs motivate us to innovate and provide solutions that strengthen our reputation as the
best possible supplier. All our efforts contribute towards staying ahead and solving new challenges

so that we remain the market leader and continue to be the best choice for all our customers.

Essence

Our seeds are more than just seeds. They help our customers thrive. We offer strong genetic
varieties, bold new colors and the highest-quality seeds to help our customers have the best
chance for a more profitable season. Our innovative approach and the dedication of our team to
push the boundaries every day ensure we are the number one leading brand for customers across
the globe, and that we are able to cultivate their success as a reliable and trusted partner.
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Values

We are a family-owned business focused on innovation.

Trust starts with our products. We provide our customers with the best
RELIABILITY products and optimum support in the market. Our customers can rely

on us for our excellent product quality, availability and delivery.

We have open communication with our customers. We value our

relationships and we believe that honesty is the way to enhance them.

INSPIRATION As a business, we want to appeal to everyone. Our innovative drive inspires
& our customers. We want to be the first to bring innovations to the market
INNOVATION and we seek challenges so that we can stay ahead of the competition.

We are passionate about what we do. We colour the world and we're proud to do it!
Our employees are highly dedicated to helping each customer grow their business.

e We maintain close relationships with our customers. We share our expertise, provide

marketing tools and sales support and listen to their needs so we can offer product
improvements and solutions. We strive to be easily accessible to our customers.

Voice

WHO WE ARE Trustworthy, caring, casual, passionate, professional,
respectful, serious, friendly, customer-focused and smart.

WHO WE WANTTO BE  Inspirational, aspirational, innovative and solution-oriented for our customers.

WHO WE ARE NOT Arrogant, unprofessional, overly casual, promoters of slang,
North American-centric with no regard for the global world.

Communication Strategy

We work to push the boundaries every day to innovate and solve problems for
our customers. We are a solutions-based company that goes well beyond the seed.

This is communicated in all that we do, by calling out the solutions that
we've developed for our customers. We lead with solutions.
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Identity Map

RATIONAL BENEFITS EMOTIONAL BENEFITS
(What tangible advantages (How does the customer feel when using the brand?)
does the customer receive?) .
e Confidence “/ don't need to worry
e Continuous offering of new and that | will be successful”
innovative products e Trust “PanAmerican Seed stands behind their
e Varieties with proven performance products and addresses problems quickly”
Lower production costs/higher profits e Satisfaction "/ get treated the same,
Marketing that pulls products whether | am big or small”
through the distribution chain e Validation “/ made a good decision”
e Reliable, on-time delivery e Cutting edge "/ am offering the
e Personalized customer service best, most innovative products”
e Ease of doing business . e .
PARTNER .

BRAND ESSENCE

(What does PanAmerican
eeecccooe Seedstandfor?) eeecccooe

Growing confidence
one seed at a time

HIGH

DEPENDABLE STANDARDS

OFFERING CHARACTER & SYMBOLS

(What does PanAmerican Seed deliver?) (How does PanAmerican Seed look and behave?)
¢ Industry-leading seed quality ® Personalized imagery/tone of voice

e Consistent, deliverable inventory e |Inspirational presentations

e High level of personalized customer service e Concise, direct messaging

e Extensive cultural research e Experienced and committed research,
¢ Global technical service and support sales and service organization

e FEasy access to regional product representatives e Beautiful finished products to inspire
e Value-added sales and marketing programs confidence, delivery to sell-through

e Large portfolio of core and novelty seed-grown varieties  ® Part of Ball Horticultural Company

e Market research
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Our Brands

Consumer

BEAC////N
wave

GROWS STRONGER, SHINES LONGER

Wave® Petunias and Cool Wave® Pansies Brings garden impatiens back without the risk
promise easy, spreading colour for window of disease! Beacon Impatiens have proven high
boxes, planters, baskets and beds. resistance to Impatiens downy mildew — from

sowing all the way through the gardening season.

NO GARDEN?
NO PROBLEM.

A collection of naturally compact potted vegetable
plants ideal for indoor tabletop use.

Collections

> Kieft .

RloomStudios.

Brings innovative breeding and technical resources A full lineup of unique, high-quality seed
to the professional cut flower market through perennial genetics that offer reliable
PanAmerican Seed’s reliable distribution network. performance and easy programmability.

%
@ Fantastic
) Foliage

N

VEGETABLES® COLLECTION
A high-quality assortment of vegetables and An assortment of plants that provide easy, natural
herbs curated for those who supply fresh texture and dimension for outdoor spaces.

market farmers and home gardeners.
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Trademark

SYMBOLS
™ - Used to identify U.S. common law rights. As explained below, Ball uses this
symbol internationally based on a U.S. or European Union registration.

® - Typically accepted to identify a regional trademark registration.
Note that North America is not a trademark region.

Symbols should be used at the end of the word or logo, either in the upper right or lower left corner.

USE
Only use a trademark symbol if use is in commerce. Noncommercial use includes
building signage, apparel, vehicle identification or sponsorship advertisement.

For use in commerce, such as product packaging, POP signage, or a catalog, reference the trademark
status report to confirm the goods you want to label are registered in the region of interest.

Trademark Status Report

For most registered marks, a hyperlink associated with the mark leads to the document
identifying the goods and services associated with the mark. For example, PanAmerican
Seed is registered in the U.S. for live horticultural plants and seeds for horticultural purposes.
Use of the registered symbol on the PanAmerican Seed name with any other goods is not
permitted. If a hyperlink isn't available, please consult with the trademark manager.

If the intended goods or services are covered under the trademark in the region of interest,
confirm if the mark is a Logo or Word. If the mark is a Logo, obtain the logo artwork from the
Ball Marketing Communications Department. Note that for some registered Word marks,
such as PanAmerican Seed, Ball requires use of a standardized corporate logo format.

If the mark is not protected in the region of interest, confirm if the mark is registered in either
the U.S. or European Union with the intended goods or services of use. If the mark is registered
in either the U.S. or European Union, then a TM symbol can be used. This is considered

a safe symbol because it bears no meaning outside the U.S. If the mark is not registered

in either the U.S. or European Union, no symbol should be used with the mark.

ATTRIBUTIONS
When using a trademark symbol, proper attribution should be included to
identify the region of registration and ownership of the mark.

For U.S. TRADEMARK WORD REGISTRATION having Ball ownership
[INSERT MARK] is a U.S. registered trademark of Ball Horticultural Company.
If space permits add “It may also be registered in other countries.”

For U.S. TRADEMARK LOGO REGISTRATION having Ball ownership
The [INSERT NAME OF LOGO] logo is a U.S. registered trademark of Ball Horticultural Company.
If space permits add “It may also be registered in other countries.”

For U.S. COMMON LAW MARK having Ball ownership
[INSERT MARK] is a U.S. trademark of Ball Horticultural Company.
If space permits add “It may be registered in other countries.”

For pieces CONTAINING MULTIPLE MARKS having Ball ownership
™ denotes a trademark of and ® denotes a registered trademark of Ball Horticultural Company in the
U.S. unless otherwise noted. If space permits add “They may also be registered in other countries.”
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Copyright

Always protect PanAmerican Seed brand marketing materials, noting ownership by Ball
Horticultural Company. Use the following phrase at least once on all marketing materials,
PowerPoint presentations and videos, and on every web page, adjusting the year as needed:

© 2023 Ball Horticultural Company
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Colours

Colour plays an important role in the PanAmerican Seed identity. It makes

the PanAmerican Seed brand easy to recognize and more memorable. It also
provides clarity for distinguishing plant categories quickly and easily.

The official colours of the PanAmerican brand are as much a part of the identity
as the logo, and must be used correctly and consistently to be effective.

Primary Brand Colours Secondary Brand Colours

Wave

Pantone PMS 233

4Color C11 M100 YO KO
RGB R199 GO B 135
HTML # C70087

Pantone PMS 355

4 Color C93 MO Y100 KO
RGB RO G151 B58
HTML #00973A

Annuals

Pantone PMS 116

4Color CO M10 Y98 KO
RGB R255 G207 BO
HTML # FFCFOO

Pantone PMS Black

4Color CO MO YO K100
RGB RO GO BO

HTML # 000000

Perennials

Pantone PMS 199

4Color CO M100 Y79 KO
RGB R213 GO B55
HTML # D50037

Potted Plants

Pantone PMS 158
4Color CO M62 Y97 KO
RGB R232 G121 B40
HTML # E87928

Cut Flowers

Pantone PMS 7442

4Color C54 M86 YO KO
RGB R 152 G 60 B 201
HTML #983CC9

Vegetable & Herbs

Pantone PMS 577
4Color C34 M3 Y55 K1
RGB R170 G198 B 137
HTML # AAC689

Inspired Solutions

Pantone PMS 3258

4Color C64 MO Y33 KO
RGB R77 G193 B 185
HTML #4DC1B9
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Font

The font for all brand
communication reinforces the
personality of the brand and
plays an important role in the
overall visual message.

All type and copy:

Avenir Next Family

Avenir Next Regular (body copy)
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Avenir Next Italic (body copy on solid background)
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Avenir Next Medium (body copy on solid background)
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Avenir Next Medium Italic (body copy on solid background)
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Avenir Next Demi Bold (body copy and subheader)
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Avenir Next Demi Bold Italic (body copy and subheader)
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Avenir Next Bold (body copy and header)
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Avenir Next Bold Italic (body copy and header)
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

PanAmerican Seed Brand Standards




lcon & Logo

This quick reference guide covers the majority of graphic standard situations.

1.Use the entire logo.
The logotype should be used as one unit and not altered in size or positioning.

2.Respect the logo.
Don't flip, squish or distort it. Don't write over a logo or “bleed” it off the page.

3. Maintain clear space.
Allow "breathing room” between the logo and other elements. Each digital file indicates the clear space.

4.Use the right colour.

Find details on the correct colours for the icon and logo on page 8.

1. The circle represents the global representation of the company.

2. The colour stripes represent the 7 product categories

Icon | -
and the 7 continents. _
(1)
(2]

3. The negative seed shape shows our commitment
to seed quality and reliability.

Elements

Use this logo to represent the company in all communications.
1. Icon

2. Logotype

3. Legal protection where applicable (specific details on page 6-7)

o = :PanAmerican Seed.

o o

10 PanAmerican Seed Brand Standards




Spacing

Use proper logo spacing.

1.
2.

Place logo so that there is adequate clear or white space surrounding it.

The logo clear space is defined as an equal distance from the logotype
on all sides and is determined by the height and width of the letter “P”
This definition maintains proportional spacing regardless of scale.

PanAmerican Seed.

Colour

Approved Use:

:PanAmerican Seed.

Usage

Additional icon & logo guidelines for usage.

1.

LA S ol

The icon and logo can be used ONLY on white or light-coloured backgrounds.

The icon and logo can be represented only in a horizontal layout. Do not stack or change layout.
No co-branding, (i.e., with Wave or Beacon)

Minimum size is 2.5" or 6 cm wide.

The icon cannot be shown alone, without “PanAmerican Seed. It does not represent the brand and will not
be recognized on its own. EXCEPTIONS: website favicon and social media profile image.

If the icon and logo cannot be together in the horizontal layout due to space restrictions,
they can be in separate locations on the same piece. (i.e., cap, icon on the front,
PanAmerican Seed logo on the bill or back of the cap)
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Icon & Logo Use

Examples: CORRECT use of the Icon & PanAmerican Seed logo.

1. The lcon & PanAmerican Seed logo can ONLY be displayed
in full colour on white or light-coloured backgrounds.

:PanAmerican Seed.

ONLY use.

:PanAmerican Seed.

ONLY use.
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Examples: INCORRECT use of the PanAmerican Seed logo.
1. Use an acceptable colour scheme that contrasts with the background.

2. Do not distort, edit or recreate the logo.

£ yPanAmerican Seed.

The icon & logo should not be outlined. The icon & logo should be not be

displayed on any background colour.

3PanAmerican Seed.

£ 3PanAmerican Seed.

The icon & logo should not be a single colour

= -PanAmerican Seed.

= :PanAmerican Seed.
Portions of the icon & logo should
not be displayed in white.

Constrain proportions (x and y scale) when reducing
or enlarging the logo to avoid distortion.

N
mw w
— u
—-— v
N
Do not eliminate or separate any part of the logo. The icon & logo should not be
displayed on any photo.

= PanAmerican
PanAmerican Seed Seed.

Do not recreate, stack or edit the icon & logo art.
PanAmerican Seed Brand Standards
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Icon & Logo Use

Treat the icon & logo like a picture, not a word.
1. The icon & PanAmerican Seed logo lockup was created as an independent art element.

2. Itshould be placed as art, not as a word embedded in a sentence or copy block.

CORRECT placement of the icon & logo with text INCORRECT placement of the icon &
logo art with text
Natemodit quam faciam, ipsanditis magni temquam, = .
nim volore voluptur rero eseque consendi sum si Natemodit =~ PanAmerlcan Seed quam
nossunt. Les et et plita num sinvent eaquis entorecto faciam, ipsanditis magni temquam, nim volore
est quo que velitis voluptur rero eseque consendi sum si nossunt. Les

et et plita num sinvent eaquis entorecto est quo que

;ec;f)reulirzgsuraer; E:‘: PanAmerlcan Seed@ velitis re rerum quam.

Use the icon & PanAmerican Seed logo as an independent graphic element.

1. The icon & logo should not be used as part of another graphic element or piece of art.

CORRECT use of the icon & logo INCORRECT use of the icon & logo
with another graphic with another graphic

(I||’

:PanAmerican Seed.
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Begin with the icon & logo, then build the message.
1. Place the icon & logo on the page or pages and allow for proper spacing first, then add text and images.

2. If necessary, adjust the scale of the icon & logo to accommodate other elements once all content is placed.

L\,
Amet sit aipiscing

Lowum ipsum dolor 52 amet, conse: tetuer adipiscing eiit, sed diam

ting idunt volutpat.

1] auis o gounrei
cerpar 1 D suscipit lobortis

MO COneguat.
Duss autom vol eumn iune dolor in hend rerit in vulputate velit esse mokestie
quat, vl Bum dolone eu feugiat rulls facilisis 8t vero eros et SoCumLan in
2 , vel dhok feugant rudla
FACiBis At v @ros i ACCUMTTEN o RIS Ocid AgISsim Gui it Drabnt
| huptatun zzell pragsent.
— . Exerci tation ulamcorper = X
< sPanAmerican Seed) meseeetamsi it = :PanAmetican Seed.
Place the icon & logo first and note the clear Add imagery and text so that it doesn't
space (shown here in grey). enter the logo clear space.

Select and use only one logo.

1. Brand messages should come from a single brand, whether it is an advertisement, a catalog or
an email. Each logo was intentionally created to represent product lines that appeal to a specific
target audience. The logo you select and use should be chosen based on that criteria.

2. The logo defines the source of the message and who to contact. Graphic and writing
styles are determined based on the intended audience. Using more than one logo
(double branding) confuses the audience and weakens the brands.

Al Y
Amet sit aipiscing Amet sit aipiscing

Lowum [psum dolor 52 amet, conse: tetuer adipiscing sit, sed dam L dalar < amet, i . sed diam

tin idunt al vohrpat. noeummy Rl eusmod tne kiunt magns aliquam erst vokitoat.

1] auis o gounrei Lt wet. o e

conpar 1t abrap SusSCigit lobortis. corper L e SusCiit lobortis

llsmcomper conseauat. llamconper consequat.

Duss autem el eumn wriune dolor in hend rerit in vulputate velit esse mokestie DBuss ausem wol eumn iriure dolar i hend rerit in vulputate velit esse molkestie

quat, vel Bum dolone eu Beugiat rulla facilisis &1 wern eros e accumaan in uat, vl Bum dolone e feugiat il facilisis 8 vero eros et accursan

& L dhorks feugiat rulla IS ate velt el . vl by

FAciBis At v @ros i ACCUMTTLEN o RIS Ok digissinm Gui it Drieent il pcilint 31 vird Bro4 B ACCLEAN o1 Ao oo

huptatum 227 pragsent. CRNIEHM Gl it PRAGTANE kiptatm 226 praesant Ba'n' S{'fffﬂ

Exerci tation ullamcorper a Exerci tation ulamcorper suscipit =

ot i e, Z_3PanAmerican Seed e s enimed = PanAmerican Seed!
CORRECT Select the brand that best represents the INCORRECT
product and is most relevant to the target audience. Double branding confuses the audience.
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Icon & Logo Use

The icon & PanAmerican Seed logo size restriction.

1. Theicon & PanAmerican Seed logo should not be used any smaller than 2.5" wide.

2. Ifsmallerthan 2.5" wide, use the PanAmerican Seed logo only.

CORRECT size of the icon & logo

= :PanAmerican Seed.

1§
| 4

Py N

2.5" wide

No Co-Branding.

INCORRECT size of the icon & logo

£ :PanAmericanSeed.

'Y
| 4

Py N

1.5" wide

Too small and not legible

1. The icon & PanAmerican Seed logo should not be used with any other brand logo.

2. If co-branding is required, use the PanAmerican Seed logo only.

CORRECT Co-Branding

PanAmerican Seed

NEW Prism F1
Sweet Pepper

Days to maturity from transplant: 60-80
« Sweet midi bell matures from light green to orange, and then to red.
Can be harvested at all stages of maturity for a muiticolored ‘mix"
on each plant.
« Midi bel size is perfect for stuffed peppers, eating fresh in salads and
recipes that call for a small portion of bell pepper
« Early maturing and highly productive.
« Seed has a high germination rate and offers resistance to Bacterial
Leaf Spot 0-3,7 and 8.
Capsicum annuum ©
Height: 200 30 in. (51 to 76 cm)
Spread: 12 to 18 in. (30 to 46 cm)
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INCORRECT Co-Branding

£ :PanAmerican Seed

NEW Prism F1
Sweet Pepper

Days to maturity from transplant: 60-80

« Sweet midi bell matures from light green to orange, and then to red.
Can be harvested at all stages of maturity for a multicolored “mix”
on each plant.

« Midi bell size is perfect for stuffed peppers, eating fresh in salads and
recipes that call for a small portion of bell pepper.

« Early maturing and highly productive.

« Seed has a high germination rate and offers resistance to Bacterial

1 Leaf Spot 0-3,7 and 8

Capsicum annuum o
Height: 20 to 30 in. (51 to 76 cm)
Spread: 12 to 18 in. (30 to 46 cm) .:ﬁ‘

O
HandPicked
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Space or imprint size restrictions.

1. The icon cannot used without the logo. The icon does not represent
the brand and will not be recognized on its own.

2. If the icon and logo cannot be together in the horizontal layout due
to space restrictions, they can be in separate locations on the same piece.

CORRECT icon & PanAmerican Seed logo placement INCORRECT icon & PanAmerican Seed
logo placement

PanAmerican Seed

Back Front ONLY

(m
4

Left Chest & Right Sleeve Left Chest ONLY

N

= I

=
— 3 =
— Q! _— w
-— S -
~— > ~—

L

s
Front Back Front ONLY
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Icon & Logo Digital Use

The icon & PanAmerican Seed logo digital use.

1. ONLY exceptions to using the icon alone.

Website Favicon

0@ 2

E:‘ PanAmerican Seed - Global He X

<« C o

l’ Ball Community {}, Paylocity E Shutterstock

& panamseed.com

£ workfront & CMS Dat

Social Media

Email or phone

facebook

PanAmerican Seed

2.6K likes - 3.3K followers

Posts About Photos Videos

Password

Forgot Account?

= ®
LlnkEdm @ sl E = Join now Sign in \)
Discover People Learning Jobs J/
Similar pages
Ball Horticultural Compan
Ball ¥’

PanAmerican Seed

Wholesale
West Chicago, lllinois -

4,798 followers

The world's leading breeder and producer of F1 and open-
pollinated flower seed

18
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Farming
West Chicago, lllinois

Ball Seed Company
Farming

West Chicago, IL

Ball FloraPlant
Wholesale

West Chicago, lllinois

Monrovia Plants

Wholesale
Azusa, CA

Show more similar pages ~



‘lmtag'tm Q. Search Sign Up

S
panamseed Follow Message wes
4 W
[ ] u 447 posts 4,617 followers 465 following
A | )
PanAmerican Seed
~ The world's leading breeder and producer of F1 and open-pollinated flower seed.
www.panamseed.com
= E3YouTube Search Q L
fm  Home
9 Shorts
ﬁ Subscriptions
[®  Library
O History
Sign into like videas, - PanAmerican Seed
£omenent, And subiidtte. B @PASVideoTV 2.47K subscribers 138 videas
@ Sign in o PanAmerican Seed is your global partner for a wide range of high-quality 5. >
~—
Eﬂplﬁl@ HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT

AN Teendinn

Email Signature

Template is available. Do not create your own or add additional logos.

1. Can repeat PanAmerican Seed or replace with, for example, Wave, Beacon, etc.

2. International formatting for phone numbers. Leave +1 (0), no dash after the first 3 numbers.

3. Links to the website.

Template Sample
First Last Sarah Makiejus
Title Global Marketing Manager
CompanyIBrand ........................................................... o PanAmerican Seed
Office +1(0)000000-0000 Gifica (]850 5520007
Mobile/Text +1 (0) 000 000-0000 9 Mobile/Text +1 (0) 708 362-0945

Street « City, State Zip Country 622 Town Road « West Chicago, IL 60185-2698 USA

:PanAmerican Seed.

= :PanAmericanSeed. @
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Logo

This quick reference guide covers the majority of graphic standard situations.

1.Use the entire logo.
The logotype should be used as one unit and not altered in size or positioning.

2.Respect the logo.

Don't flip, squish or distort it. Don't write over a logo or “bleed” it off the page.

3. Maintain clear space.
Allow "breathing room” between the logo and other elements. Each digital file indicates the clear space.

4.Use the right colour.

Find detail on the correct colours for the brand on page 8.

Elements

Use this logo to represent the company in all communications.
1. Logotype
2. Legal protection where applicable (specific details on page 6-7)
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(]
Spacing
Use proper logo spacing.
1. Place logo so that there is adequate clear or white space surrounding it.

2. The logo clear space is defined as an equal distance from the logotype
on all sides and is determined by the height and width of the letter “P”
This definition maintains proportional spacing, regardless of scale.

PanAmerican Seed.

Colour

Approved Use:

PanAmerican Seed.

Black or single-colour logo on a white White logo on a photo or dark background.
or light background.

PanAmericanSeed. IRRCITARLE(eEIgNTen
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Logo Use

Examples: CORRECT use of the PanAmerican Seed logo.
1. The PanAmerican Seed logo is best displayed in green on white.

2. For applications where this is not possible, select an acceptable alternative.

PanAmerican Seed

Preferred use.

PanAmerican Seed PanAmerican Seed

Correct use of the logo on a

Correct use of the logo on a
contrasting (yellow) background.

contrasting (light grey) background.

PanAmerican Seed PanAmerican Seed

Correct use of the logo on a Correct use of the logo on a
solid (black) background. solid (green) background.

PanAmegricanSeed -

Correct use of the logo placed over an image.
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Examples: INCORRECT use of the PanAmerican Seed logo.
1. Use an acceptable colour scheme that contrasts with the background.

2. Do not distort, edit or recreate the logo.

PanAmercanSeed

The logo should not be outlined. The logo should be displayed in-a colour
that contrasts with the background.

PanAmerican Seed

Use an acceptable colour scheme.

The logo should be displayed in a colour
that contrasts with the background.

PanAmerican Seed Seed

Constrain proportions (x and y scale) when reducing The entire logo should be white when
or enlarging the logo to avoid distortion. used on a dark background.

PanAmerican

Do not eliminate any part of the logo. The entire logo should be white
when reversed out of a photo.

PanAmerican Seed

Do not recreate or edit the logo art.
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Logo Use

Treat the logo like a picture, not a word.
1. The PanAmerican Seed logo was created as an independent art element.

2. Itshould be placed as art, not as a word embedded in a sentence or copy block.

CORRECT placement of the logo art with text INCORRECT placement of the logo art with text
Natemodit quam faciam, ipsanditis magni temquam, Natemodit PaﬂAmel’lCan Seed quam
nim volore voluptur rero eseque consendi sum si faciam, ipsanditis magni temquam, nim volore
nossunt. Les et et plita num sinvent eaquis entorecto voluptur rero eseque consendi sum si nossunt. Les
est quo que velitis et et plita num sinvent eaquis entorecto est quo que

re rerum quam

acepelitios res. PanAmerican Seed

velitis re rerum quam.

Use the PanAmerican Seed logo as an independent graphic element.

1. The logo should not be used as part of another graphic element or piece of art.
CORRECT use of the logo with another graphic INCORRECT use of the logo with another graphic
(\
=

PanAmerican Seed

7

| U
PanAmerican Seed
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Begin with the logo, then build the message.
1. Place the logo on the page or pages and allow for proper spacing first, then add text and images.

2. If necessary, adjust the scale of the logo to accommodate other elements once all content is placed.

L\,
Amet sit aipiscing

Lowum ipsum dolor 52 amet, conse: tetuer adipiscing eiit, sed diam

ting idunt volutpat.

1] auis o gounrei
cerpar 1 D suscipit lobortis

LAMCOIDer Coregualt.
Duss autom vol eumn iune dolor in hend rerit in vulputate velit esse mokestie
quat, vl Bum dolone eu feugint nulla facilisis 8t vero ercs et socumsan in
2 , vel dhok feugant rudla
FACTGIS B Wre SrOf L SCCUMTAnN 6 RISto OCh dRNISLim qui it Drasient
| luptatum zzeil prassent.
1 | Exerc tation wlamcorper 1 “
PanAmerican Seed e, PanAmerican Seed
Place the logo first and note the clear space Add imagery and text so that it doesn't
(shown here in grey). enter the logo clear space.

Select and use only one logo.

1. Brand messages should come from a single brand, whether it is an advertisement, a catalog or an
email. Each Ball logo was intentionally created to represent product lines that appeal to a specific
target audience. The logo you select and use should be chosen based on that criteria.

2. The logo defines the source of the message and who to contact. Graphic and writing
styles are determined based on the intended audience. Using more than one logo
(double branding) confuses the audience and weakens the brands.
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Amet sit aipiscing Amet sit aipiscing

Lowum [psum dolor 52 amet, conse: tetuer adipiscing sit, sed dam L dalar < amet, i . sed diam
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T s o v Lt we o

conpar M Lt A e SusSCigit lobortis. corper i 1 o e SusSCigit lobortis.

llsmcomper conseauat. llamconper consequat.

Duss autem el eumn wriune dolor in hend rerit in vulputate velit esse mokestie DBuss ausem wol eumn iriure dolar i hend rerit in vulputate velit esse molkestie

quat, vel Bum dolone eu Beugiat rulla facilisis &1 wern eros e accumaan in uat, vl Bum dolone e feugiat il facilisis 8 vero eros et accursan

& L dhorks feugiat rulla IS ate velt el . vl by

FAciBis At v @ros i ACCUMTTLEN o RIS Ok digissinm Gui it Drieent il pcilint 31 vird Bro4 B ACCLEAN o1 Ao oo
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Exerci tation ullamcorper 1 " Exerci tation ulamcorper suscipit b

v eimssmm . PANAMerican Seed i e mse - PanAmerican Seed
CORRECT Select the brand that best represents INCORRECT
the product and appeals to the target audience. Double branding confuses the audience.
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Product Photography
Usage

The product is always the hero. There are two styles of
photography that can be used in PanAmerican Seed’s materials.

Photo Style 1 is expansive, showing large-scale
production and focusing on the repetition of product.

Photo Style 2 focuses on a product-specific, finished

consumer setting with the hero in the center. Focus is used

to draw attention to the product. The expansive, colourful

and innovative mood is conveyed in the earthy hues, juxtaposed
with the bright colours, texture and shape of the product.

The image supports and reinforces the written message.

Photos should be framed in rectangles or squares
to best feature and highlight the products.
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People Photography
Usage

The human element or people photography is used to support
the message of the product or company.

Can be just a focus on hands.
Should show interaction, not forced or overly posed.

Photos should be framed in rectangles or squares to best support the message.
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Photography Alternate Shape
Usage

Photos can also be framed in a circle for features or section introductions.

£ :PanAmerican Seed.

THE BEST IN SEED AND BEYOND

challenges that il help our customers

‘CHALLENGES INSPIRE US
You, Chal

MORE THAN JUST SEED

WAVE/6 ——

perenniaLs /130 A
PorTeD pLANTS /150 N

SUPPLY curriowens /17 N

SUPPORT

20—

BN INSPIRED SOLUTIONS / SMART SCHEDULING FIRSTYEAR FLOWERING TOOL / INSPIRED SOLUTIONS

SCHEDULING: FIRST-YEAR-FLOWERING TOOL
KNOW BEFORE YOU GROW 'ACCURATE PERENNIALS SCHEDULING MATTERS

1t aasior than vor before to schedule your seod perenials with Kieft Saed ™

Use our

tmes for of
edia and ight,

wave,

FYF
%

NO GARDEN?
NO PROBLEM.

EASY TO ACCESS. EASY TO USE, EASY TO STAY IN THE KNOW.
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= :PanAmerican Seed

panamericanseed.com makes growing easy

flclv]infa)

For more information
Sarah Makiejus, Global Brand Manager
630 352-4607 o smakiejus@panamseed.com
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